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Brand to Demand Marketing. 
 
Discover the power of branding in driving 
demand with our specialised course, empowering 
you to attract and engage customers effectively. 
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What we cover. 
 
In today's competitive business landscape, building a strong brand and 
driving demand is essential for achieving sustainable growth. Our 
comprehensive course, "Branding and Demand: Driving Business Growth," 
delves deep into the strategies and techniques that enable businesses to 
create powerful brands and generate high levels of customer demand. 
 

Throughout this course, you will explore the fundamental principles of 
branding, understanding how to craft a compelling brand identity, 
develop brand positioning, and effectively communicate your brand 
message. We will delve into the psychology of branding, exploring how 
emotions and perceptions influence customer behaviour and loyalty. 
 

With a strong focus on demand generation, you will learn proven 
techniques to drive customer engagement, capture attention, and create 
demand for your products or services. We will cover various marketing 
channels, including digital marketing, content marketing, social media, 
and traditional advertising, providing you with the tools and knowledge to 
execute targeted campaigns that generate results. 
 

Additionally, the course will address the importance of customer 
experience and its impact on brand perception and demand. You will learn 
how to create exceptional customer experiences that foster loyalty and 
advocacy, ultimately driving repeat business and organic growth. 
  

Led by industry experts with extensive experience in branding and 
demand generation, this course combines theoretical knowledge with 
practical insights and real-world examples. Join us to unlock the potential 
of branding in driving demand and gain the skills necessary to propel your 
business growth in today's dynamic market. 
 

 
Who is it for? 
 
This course is ideal for marketing professionals, brand teams, and business 
development teams seeking to excel in personalised account engagement 
for high revenue growth opportunities. 
 

 
Duration & Delivery Format. 
 
Choose your preferred duration ½ day, 1 day, 2 day and if you prefer online 
or physical delivery.  
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Course Topics. 
 
Module 1: Introduction to Branding and Demand Generation 

• The significance of branding and demand in today's competitive 
business landscape 

• Relationship between branding, customer perception, and demand 
generation 

• Key roles of branding and demand in achieving sustainable growth 

Module 2: Crafting a Compelling Brand Identity 

• Unveiling the components of a strong brand identity 
• Storytelling techniques to communicate brand values and mission 
• Establishing consistency across brand touchpoints 

Module 3: Defining Brand Positioning 

• Techniques to differentiate your brand in the market 
• Identifying target audiences and market segments 
• Crafting a unique value proposition that resonates with customers 

Module 4: Psychology of Branding and Customer Behaviour 

• Exploring the emotional and psychological aspects of branding 
• Understanding how customer emotions drive purchasing decisions 
• Building brand loyalty and advocacy through emotional connections 

Module 5: Demand Generation Strategies 

• Exploring demand generation tactics and approaches 
• Leveraging content marketing, influencer partnerships, and referral 

programmes 
• Designing customer-centric campaigns to spark interest and 

engagement 

 

 

 



 
 

 4 

Module 6: Leveraging Marketing Channels 

• Navigating the landscape of digital marketing tools and techniques 
• Harnessing the power of social media for brand promotion and 

demand creation 
• Balancing traditional advertising with contemporary marketing 

strategies 

Module 7: Customer Experience and Brand Perception 

• The pivotal role of customer experience in shaping brand perception 
• Strategies to create exceptional customer journeys and moments of 

delight 
• Translating positive experiences into lasting brand loyalty 

Module 8: Case Studies and Real-World Examples 

• Analysing successful brand and demand generation case studies 
• Drawing insights from real-world examples to inform your strategies 
• Identifying key takeaways and lessons for practical application 

Module 9: Expert Insights and Practical Applications 

• Guest lectures from industry experts in branding and demand 
generation 

• Q&A sessions and discussions on real-world challenges and solutions 
• Applying acquired knowledge to practical scenarios and projects 

Module 10: Culmination and Future Growth 

• Synthesising course learnings and key concepts 
• Crafting a personal action plan for effective branding and demand 

generation 
• Preparing for future challenges and opportunities in the evolving 

business landscape 
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Assessment Methods. 
 
• Quizzes and assessments after each module to gauge understanding 
• Group projects 
• Case studies analysing successful and unsuccessful branding plays 
• Final project: Develop a branding activation plans for a real or 
hypothetical product/service 
 
 
 
 
 
 
 
 
 
 
 
 
 
Further information: 
 
info@techsensecity.com 
 
+44 208 050 5851 
 
https://www.techsensecity.com/ 
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